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Recent years have shown a remarkable growth trend in both supply and demand for organic foods 

and products in Bulgaria. Although the market stays considerably fragmented and relatively small, 

statistics indicate, that the bio-assortment on local markets has increased from some 1400 to more 

than 2600 items for the last year and a half and includes predominantly dairy products, honey, 

herbs and tea, fresh and canned vegetables, spices, nuts. Meat, bio textiles and bio chemistry 

products are still not well represented on the local markets. In real terms, most key players (import, 

production, stores) announce net sales of 100 000 – 250 000 EUR annual turnover for 2009.

In addition to that, allegedly more than 400 farmers develop some sort of organic production in 

Bulgaria and the trend clearly shows enhanced interest in certified biological agriculture. However, 

with an estimated share of only about 1% of total F&B market in Bulgaria, bio products are still a 

rather underdeveloped market niche and today more than 90% of the local production finds its way 

to export markets, mainly in Germany, Switzerland, France and the Netherlands.

  

Along with an ever growing consumer awareness and demand for these products, it is an official 

national and EU policy to structure and further develop the sector. According to the National plan 

for promotion of biological agriculture,  Bulgaria needs to secure, that until 2013 no less than 

3% of all F&B products, sold in the country will be from organic origin. For comparison, countries of 

Western Europe attribute no less than 4-5% of their F&B markets to organic products. The same 

act states, that at least 8% of the arable land ( 3 060 543 ha in 2009) in Bulgaria needs to be certified 

for organic farming. Today, this aggregated share is less than 1%. It is worth mentioning, however, 

that a large share of today's agricultural practices, applied in Bulgaria are close to the practices, 

applicable for organic agriculture – low, or zero use of soil improvement substances and pesticides, 

free range livestock growing, etc.1

For the proper and timely realization of these goals, Bulgaria is entitled to receive up to 450 million 

EUR for biological agriculture under the Program for rural development 2007-2013. The 

Program foresees measures for enhancing both organic farming and processing of products from 

animal or plant origin. Measure 121 Modernization of agricultural entities provides up to 1 500 

000 EUR grant to registered agricultural producers for investments in specialized equipment and 

machinery, needed for the overall diversification of their farms to organic farming (in full compliance 

with Regulation 2092/91(repealed by Regulation 834/2007 and Directive (EC) 91/676). Further in 

the supply chain, Measure 123 Added value to agricultural and forestry products provides aid 

1 The cited conclusion is taken from National plan for promotion of biological agriculture 2007-2013: SWOT analysis of organic 
agricultural sector in Bulgaria
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for the purchase and installation of modern equipment for processing of agricultural products of 

both  plant  or  animal  origin.  At  the  end,  Measure  214  Agro-ecology  payments  targets  the 

realization of projects in biological agriculture, environmental horticulture, preservation of soils and 

waters, traditional animal stock breeding.

However,  EU subsidies  cannot  be  named as  the  most  influential  factor  for  the  ever  growing 

consumers' and investors' interest for bio products in Bulgaria. There are significant bottlenecks in 

the  application  and  utilization  procedures  for  these  funds,  which  still  need  to  be  tackled  and 

hopefully in coming years they will also play a major role in the restructuring and the development 

of the sector. Today, it is mostly the growing consumer awareness that induces market volumes by 

up to 100% year on year. 

As bio products trade 30-50% dearer than their conventional analogues, and more, promise much 

greater quality in manyfold terms, it is of essential importance to certify, that these products comply 

with certain criteria. In terms of sector-applicable legislation in Bulgaria (and the EU), the Council 

Regulation  (EC)  834/2007  is  the  key  Act,  that  gives  concrete  attributes  to  the  term  organic 

production,  and  which  postulates  the  applicable  norms  for  labeling  of  organic  products. 

Additionally,  on national  level,  the general  framework for  development  of  the  sector  has  been 

officially inscribed in the already mentioned National plan for promotion of biological agriculture 

2007-2013. In terms of labeling and distribution, two national regulations apply: Regulation 22 from 

4.06.2001 on the Biological production of plants, plant products and foods of plant origin and their 

labeling and Regulation 26 from 14.10.2010 on the specific requirements for direct supply of small 

quantities of fresh food from animal origin.

There are still  obstacles,  gaps and deficiencies,  which need to find their  solution,  in order the 

market  to  be  more  competitive  and  effective.  Labeling  and  standardization  are  some  of  the 

challenges in front  of  the successful  and sustainable development of the sector  in the coming 

years. At the same time, local production needs to be further boosted, and more – realized on local 

markets, too. Today producers need to comply with certain criteria for at least 3 years, while at the 

same time sell their production at convinient-goods prices, although production costs for “bio” are 

at least 30-50% higher.  

Despite the above mentioned bottlenecks, the market for organic goods in Bulgaria proves growth 

potential  in  all  supply  chain  areas,  i.e.  farming,  labeling  and  certification,  retail  and  export. 

Awareness for this type of products is growing and empirical data from interviews with consumers 
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and retailers show, that people are ready to spend more on organic products, as long as the latter 

are easily accessible and with guaranteed quality and origin. Today, there are only two certificate-

issuing organizations in Bulgaria, which, with an ever growing and more versatile market may not 

prove sufficient. In terms of assortment, there are still a number of market niches, that need to be 

filled,  such  as  meat,  fish,  textiles,  bio-chemistry  products,  among  others.  In  terms  of  export 

potential, besides herbs, tea, rose oil and fresh vegetables, yogurt is another product, that can find 

good acceptance on foreign markets. Being a national “trade mark”, Bulgarian yogurt is selling 

really well in Japan (60% of total sales), but is rather unknown on other foreign markets. 

In conclusion, with benign natural endowments and legislation in the country, available subsidies 

and a growing interest for organic production not only on national, but on EU and global level, an 

endeavor in organic products in Bulgaria could prove a very viable and sustainable investment in 

coming years.
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